
Online	Marketing
Strategies	and	Tools	for	an	
Effective Online	Presence
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Agenda

• Websites
• Search	Engine	Optimization
• Search	Engine	Marketing	(AdWords)
• Mobile
• Social	Media
• Email	marketing
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Agenda	2

• My role:	educate
• Your role:	take	action

• Learning	with	no	action
serves	no	purpose

• Special	offer	at	the	end!
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Website	Agenda

• Strategy	and	Goals
• Type
– Brochure	or	e-Commerce

• Awareness,	legitimacy	and/or		sales	– lead	generation
– Blog

• Platform
• Domain	and	host
• Design
• Maintenance
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Why	a	Website?

•47%of	small	businesses	don’t	have	a
website

AND

•97%of	consumers	search	for	products	and
services	online
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Website	goals

• Give	a	reason	why• Call	to	action
–White	paper
– Newsletter
– RSS	feed
– Purchase
– Online	form
– Leave	comments
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More	specifically

Awareness Acquisition Engagement Conversion Retention
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• Over	25	years	of	marketing
experience

• Marketing	tools	to	acquire	and
retain	customers

• Websites
• Email	Newsletters
• Social	Media
• Printed	Items

• Graphic	Design
• Copywriting
• SEO
• AdWords

David	Fischer
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Type

– Brochure	or	e-Commerce
• Awareness,	legitimacy	and/or		sales	– lead	generation

– Blog
• Information	and	SEO
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Platform
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Domain,	Host	and	Files

• Domain	name	is	the	human	address	of	your	IP
– IP	Address:	55.365.25.55.78
– www.ABCCompany.com

• Host	is	where	the	website	is	stored
– You’re	a	tenant

• Files
– Tells	the	architecture	what	to	do	and	show
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Design

www.SolutionsForGrowthLLC.com



Call	to	action
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Maintenance

• Ongoing	maintenance
– Copy
– Images
– Pages
– Articles
– Prices
– Newsletter
– Blog
– Updates
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Measurement

• You	can’t	improve	what	you	can’t	measure
• Goal	is	to	improve	performance
• Google	Analytics	(keywords,	visits,	sources)
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Continual	Improvement	Process
• Are	your	online	asset	driving	customers	to	your	desired	
outcomes?

• Measure	2-4	main	elements
– Traffic
– Sources
– Actions
– Flow

• Goal	is	to	improve
– Test
– Measure
– Test	again	– beat	the	control
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Search	Engine	Optimization

• The	art	and	science	of	getting	a	website	
ranked	highly	by	search	engines

• Keywords
• Traffic
• Competitors
• Qualified	traffic
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How	does	SEO	work?

• Google’s	algorithm
– Ranking	is	based	on	relevance	to	users
– Spiders	and	index
– Content,	tags,	page	titles
– Structure
– Inbound	links

• “Free”	– long	lasting	– increases	trust
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SEO

Google’s	
Algorithm
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Blog

• Two	goals	for	blog:
– Share	information	and	present	yourself	as	an	
expert

– SEO
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Search	Engine	Marketing

• Google	AdWords	– Pay-per-click
– Bid	and	pay	for	placement
– Cost	per	click
– Keyword	and	ad	(text	or	display)
– By	search	or	contextual
– Many	options	(rich	media,	local	search)
– Pros	- real	time,	highly	customizable,	excellent	reporting
– Cons	– can	be	costly,	ongoing
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Search	Engine	Marketing	- AdWords

TITLE,	25	characters

DESCRIPTION,	35	characters,	benefit,	CTA

URL,	35	characters
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Mobile

• Smartphones
– 50%	commercial	emails	are	read	on	a	smartphone

• Tablets
–Website	mobile	friendly	(responsive)

• Social	and	Search
– Facebook	Graph	Search

• Geolocation - Search
– Foursquare,	Gowalla
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Social	Media	

• Facebook
• LinkedIn
• Twitter
• YouTube
• Pinterest
• Instagram
• SlideShare
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Social	Media

Social	Marketing.	
When	it’s	NOT	social
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Social	Media
• Goal	à Strategy
• Listen
• Don’t	only	promote	your	product
• Be	authentic
• Share	content
• Involve	your	customers
• Images,	video	and	links
• Recognize	and	incentivize
• Quote	elsewhere
• Monitor
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• Be	authentic

• Use	conversational	copy

• Include	photos	of	people:	you,	
your	staff,	etc.

• Once	in	a	while,	pull	back	the	
curtain	

– “I’m	running	in	a	5K”
– “Here’s	my	dog	at	the	park”

27

Be	Yourself	(a	little)
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Social	Media
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Email	Marketing

=	
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Email	Marketing

=	
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Email	Marketing
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• How	did	they	do?
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Email	Marketing

• Email	addresses
• Email	service	provider
• Process
• Social	media
• Goal	– Call	to	Action
• Measurement
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Email	Marketing

• Remind	market	you	
exist

• Present	yourself	as	
expert

• Call	to	action!
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Email	Marketing
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Email	Marketing
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Email	Marketing
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Email	Marketing
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Email	Marketing
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Selecting	the	best	template
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Customizing	the	design
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Content	that	inspires	action

Add	button
from	Build	
Palette

Make	each	image	
clickable
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Email	Works!
Don’t	ask	yourself:
• Will	this	work?

Ask	yourself:
• How	do	I	make	money	with	this?

It’s	only	$20	per	month!	

I’m	here	to	educate	you	and	at	the	end	you’ll	
have	a	unique	and	valuable	offer!
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Do	nothing
Nothing	changes

Embrace	change
Business	grows



$5/month	for	your	
first	3	months	of	Email

IF	YOU	BUY	TODAY

This	promotion	(the	"Promotion")	ends tonight,	after	this	seminar	(the	“Seminar”)	at 11:59	p.m.,	local	time	(the	"Promotion	Period").	
If	eligible	Constant	Contact	customers	purchase	the	Email	level	product	of	Constant	Contact	during	the	Promotion	Period,	they will	
receive	the	Email	level	product	at	a	discounted	price	of	$5	per	month	for	the	first	three	months	after	they	become	a	paying	
customer.	Constant	Contact	customers	will	be	eligible	to	participate	in	this	Promotion	if	they	(i)	are	not	currently	a	trialer or	paying	
Constant	Contact	customer,	(ii)	attend	the	Seminar	and	receive	this	offer	at	the	Seminar,	and	(iii)	follow	the	link	above	and become	a	
paying	Constant	Contact	customer	during	the	Promotion	Period.	After	the	first	three	months	have	ended,	eligible	participants	will	
automatically	be	charged	the	current	retail	price	for	the	Email	level	product	unless	they	cancel	their	accounts.	This	Promotion	cannot	
be	combined	with	any	other	Constant	Contact	promotion	or	special	offer.	Constant	Contact	reserves	the	right,	in	its	sole	discretion,	
to	suspend	or	cancel	this	Promotion	at	any	time.	This	Promotion	and	all	Constant	Contact	products	and	services	are	subject	to the	
Constant	Contact	terms	and	conditions	available	at https://www.constantcontact.com/legal/terms.

Exclusive	Offer	for	Today’s	
Attendees

http://bit.ly/EmailFor5

or	
888-840-2595	x1
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